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The thing you do not want to do is 

irritate the reviewer such that they 

form a poor opinion of your paper. 

Do not force a reviewer to return 

something like Figure 4 to you [...] 

Majid (2014) notes that “bad writing 

often goes hand-in-hand with murky 

thinking, so by writing clearly you 

are forced to clarify your 

understanding”.



Estructurando su texto

Título

Un bueno título debe contener el menor número de palabras possible que 
adecuadamente describa el contenido del artículo:

Una expresión que introduce el texto y que sostiene el lector

Palabras-clave que identifiquen el foco del trabajo

La "localización" del tema

Fonte: http://writing.markfullmer.com/academic-style-titles



Estructurando su texto

Strength through Joy: Consumerism and Mass Tourism  

in the Third Reich

Creating the New Egyptian Woman: Consumerism, 

Education and National Identity 1863-1922

Fonte: http://writing.markfullmer.com/academic-style-titles



¿Quién es Emerald?



Fundada por académicos para académicos

Fundada em 1967 por investigadores de la 
Universidad de Bradford

The Emerald Foundation –
http://www.emeraldfoundation.org.uk/

Dr Keith Howard OBE*, Phd (Bradford), LLD** 
(Hon)(Leeds), MSc (Leeds), BSc (Hons)(Leeds)

http://www.emeraldat50.com

http://www.emeraldfoundation.org.uk/




Crescimiento en citas – Clarivate & Scopus

Emerald Publishing ha recibido
sus mejores resultados de 
Factores de Impacto en los
datos publicados en el JCR 2016 
de Clarivate Analytics, con un 
incremento total de citas del 
41%.

92% de las revistas Emerald 

con Factor de Impacto han

visto un incremento en el 

número de citas.

88% de las revistas de Emerald 

están indexadas en Scopus

Somos la editorial con más 
títulos de Negocios, Gestión 
y Contabilidad de todo
el mercado internacional con 
un 16% más que todo el 
sector y 77% en los Q1/Q2.



El proceso de la publicación



¿Por qué publicar em revistas?

Ser publicado significa que su artículo:

Es perfeccionado por las recomendaciones de 
revisores por el proceso de revisión

Se convierte en permanente

Reputación internacional para usted y su institución



AUTOR EDITOR PUBLISHER PRODUCCIÓN INVESTIGADORES

Escribe
artículos
o
libros
o
casos

Editorial 
Advisory Board 
members (EAB) 
y revisores

Proceso de 
revisión

Congresos

Nuevos 
temas de 
investigación

Puente entre el 
editor y la 
editorial

Apoya los 
editores con la 
calidad de la 
revista

Marketing

Puente con la 
producción

Proofreading

Tecnologías: 
XML, 
Metadatos etc

Plataforma y 
alcance 
internacional

Valor 
agregado da 
editora

Acceso

Biblioteca

Versión impresa

La cadena de investigación/publicación



La revisión por pares

Autor Editor Revisores

Enviar
artículo

Enviar versión 
final

Seleccionar
pares

Revisar y sugerir
decisión

Inicio
Sí

No

Pré-
selección

Decidir y 
notificar el 

autor

Revisar y 
resubmeter

Recebir y 
chequear

Aceptado

Rechazo

Fin



The cover letter

“I am submitting this article to Journal of 
Documentation. 

You will see that it deals with public library 
management, which I appreciate is outside JDoc's
normal scope. 

However, it focuses on the novel application of a 
theoretical model to the topic, and hence I think it 
is appropriate for Jdoc”.



The cover letter

“I am sending this article for you to publish in 
Journal of Documentation, after your editorial 
amendments. 

I have chosen JDoc to publish this paper, as it 
is a high-impact and well-regarded journal.”



The desk rejection



Joining a conversation



Joining a conversation

http://www.emeraldinsight.com/doi/abs/10.1108/03090560310465071

http://www.emeraldinsight.com/doi/full/10.1108/03090560310465071
http://www.emeraldinsight.com/doi/full/10.1108/03090560310465071
http://www.emeraldinsight.com/doi/full/10.1108/03090560310465071


Joining a conversation

Conferences provide an effective way of joining a scholarly conversation.

They present more recent developments in a field than articles that may have 
been written more than two or three years before their eventual publication [...]

For example, target two or three conferences in a field, in a row, to get to know 
personally some of the people interested in an area [...]

That is, joining in the formal and informal discussions after [...]

http://www.emeraldinsight.com/doi/abs/10.1108/03090560310465071



Joining a conversation

[...] So the first step in getting published is to picture the audience who will be 

reading and judging an article. For instance, is the journal aimed at academics in 

a wide range of general areas of marketing, or academics in a particular field like 

franchising, or practitioners and consultants?

[...] In contrast, Marketing Intelligence & Planning is read by consultants as well 

as academics, and many of its consultant readers would expect a more balanced 

range of academic and practitioner‐relevant articles in an issue. 

(Listado de revistas para “practitioners”)

http://www.emeraldinsight.com/loi/mip
http://www.emeraldgrouppublishing.com/authors/guides/write/practitioner.htm?part=2


Joining a conversation

[...] Finally, find one or two exemplars of your type of article from the target 
journal (Huff, 1999). Exemplars are not necessarily about your topic, but they do 
show how an article is written that uses your methodology and/or makes the 
same sort of arguments.

[...] While doing this literature review, do not criticise other writers in the 
conversation circle, instead, use words like “complement”, “build on” and 
“synthesise”, and avoid phrases such a “omitted” or “failed to address”. After 
all, the writers you reference may be asked by the editor to review your 
submission.

Más informaciones sobre revisión

http://www.emeraldgrouppublishing.com/reviewers/index.htm


Um recurso valioso

Academic Phrasebank – http://www.phrasebank.manchester.ac.uk

In her

In their

In this

useful

timely

detailed

excellent

influential

important

pioneering

study (of X),

survey (of X),

analysis (of X),

examination (of X),

investigation (into X),

Smith (2012) showed that …

Jones (2013) concluded that …

http://www.phrasebank.manchester.ac.uk/


Joining a conversation

[...] In the penultimate discussion section, findings for 
each research issue or hypothesis are linked to the 
literature, thus identifying and emphasising 
contributions to the field.

In this section, conclusions and implications are 
different (Perry, 1997).

Conclusions arise directly from the findings, whereas 
implications are speculations arising indirectly from 
the findings.

In the article, consider implications for theory, and 
implications for policy and practice.

Findings

Conclusions

X

Implications

Theory, Policy 

and Practice

http://www.emeraldgrouppublishing.com/authors/guides/write/structure.htm

http://www.emeraldgrouppublishing.com/authors/guides/write/structure.htm
http://www.emeraldgrouppublishing.com/authors/guides/write/structure.htm
http://www.emeraldgrouppublishing.com/authors/guides/write/structure.htm


Getting published

These points are particularly important for non-Western authors, or those who are not at 
mainstream academic institutions.

[...] The first is a limited access to literature.

Second, you may have limited access to ideas and rebuttals. Developing that network will 
allow you contacts that may stimulate research ideas or at least give you some input on 
your research.

Third, access to data can be a problem. Increasingly free data can be found online, 
particularly, historical data. Additionally, co-authors may be a source of data.

A final issue of concern is language. If you are trying to publish in English and English is not 
your first language then you are going to need a proofreader [...] 

Jerry Paul Sheppard, (2015) "Getting published: achieving acceptance from reviewers and editors", Journal 
of Asia Business Studies, Vol. 9 Issue: 2, pp.117-132, doi: 10.1108/JABS-02-2015-0024



¿Cómo seleccionar una revista?



Leer

Conocer

Publicar



http://www.sciencemag.org/news/2015/11/feature-how-hijack-journal


Los puntos clave de un artículo



¿Qué buscan los editores?

Originalidad – ¿Qué hay de nuevo en este tema?

Pertinencia y extensión – de los conocimientos existentes

Metodología de la investigación – ¿son conclusiones válidas y objetivas?

La claridad, la estructura y la calidad de la escritura – ¿se comunica bien?

Argumentos que tengan una progresión lógica

Las implicaciones teóricas y prácticas (‘‘so what?’’)

Novedad y relevancia de las referencias

Internacionalidad – enfoque global

La adhesión al ámbito editorial y los objetivos de la revista

Un buen título, palabras clave y un resumen bien escrito



Visibilidad e Impacto



Kudos

Los autores registrados
recibieron un promedio
de 23% más descargas
de sus artículos

http://www.emeraldgrouppublishing.com/authors/writing/kudos.htm


#RealWorldResearch

http://www.emeraldgrouppublishing.com/about/re
alworldresearch.htm



Literatis y Prémios

Emerald/EFMD 

Outstanding 

Doctoral Research 

Awards

Premio de €1,500

Premio Emerald/ASFAE 

al mejor artículo del 

encuentro ENEFA

Premio

Emerald/CLADEA

Research Fund Award

Premio de U$3,000

http://www.emeraldgrouppublishing.com/research/awards/odra.htm


Materiales de Apoyo



How to… Guides

http://www.emeraldgrouppublishing.com/authors/
guides/promote/index.htm

http://www.emeraldgrouppublishing.com/authors/
guides/write/index.htm

http://www.emeraldgrouppublishing.com/authors/guides/write/collaborate.htm
http://www.emeraldgrouppublishing.com/authors/pdf/how_to_write_more_simply.pdf


Guías para revistas, libros y teaching cases



Check list

http://www.emeraldgrouppublishin
g.com/authors/writing/checklist.ht
m

Haga primero su propia revisión por 
pares!

http://www.emeraldgrouppublishing.com/authors/writing/checklist.htm


Kudos

https://authorservices.emeraldpublishing.com/


Recursos para la investigación





http://www.emeraldinsight.com/action/showPublications?&access=user






Recursos Personalizados



Emerald Resources



Para Autores

http://www.emeraldgrouppublishing.com/authors/index.htm


Obrigada! 
¡Muchas gracias!

Isabela Daneluci
Gerente de Soluciones
idaneluci@emeraldgroup.com

¡Únese a los más 
de 4 mil autores 

Emerald 

y 200 miembros de 
comités editoriales 
en Latinoamérica!




